
MILLION-DOLLAR SOUTHLAKE ESTATE GOES ONLINE WITH 
EVERYTHING BUT THE HOUSE 	  

 
(June 15, 2015 – Dallas) The sale of a million-dollar Southlake estate is available now on 
Everything But The House’s website. Featuring over 250 items including wall art, classic toys 
and antique furniture, this exclusive sale ends on Thursday, June 18 at 8 p.m. The Cincinnati 
startup has a large bidder base in regions across the country, but local sales mean more 
convenience and more unique finds for its customers in the Dallas area. With thousands of 
extravagant homes and valuable antiques, the Lone Star State is the perfect market for EBTH 
buyers and sellers alike. 
 
EBTH’s point of difference is that it is full service – its employees take care of the entire 
process from cataloging to cleaning out the house – and that has not yet been seen in the 
estate sale industry. There are other estate sale services, online marketplaces, consignment 
shops and junk removal services, but nothing that is as comprehensive as what EBTH offers. 
The company’s philosophy is to help empty your space wall to wall and make downsizing or 
selling an estate less of a hassle for its clients. 
 
“We’re very excited to open eight new markets this year, including Dallas,” said Andy Nielsen, 
president and CEO of EBTH. “The fast growth of our startup speaks to the new consumer 
market, where buyers are seeking high quality goods at competitive prices. As the largest 
generation in history retires, downsizes and relocates, I believe our company is fulfilling a great 
need across the country.”  
 
There will be a Preview Day at the Southlake estate this week, where prospective buyers can 
take a look at the sale items before bidding on the website. The preview will take place on 
Tuesday, June 16 from 4 to 7 p.m. CT.  
 
About Everything But The House 
Headquartered in Cincinnati, Everything But The House (EBTH) is a revolutionary online estate 
and consignment sale company that combines the personal touch of a local business with the 
convenience and reach of a global e-commerce company. EBTH presents sales based out of 
Cincinnati, Columbus, Lexington, Louisville, Indianapolis, Nashville, Atlanta, Boston, 
Washington D.C., Los Angeles, Dallas, Denver and Southwest Florida and is rapidly expanding 
to additional cities in 2015.  
 
In 2014, EBTH raised $13 million in Series A funding to support this aggressive growth strategy. 
The EBTH team hopes to become the world’s most-loved, most exciting resource to find special 
antique and modern pieces. With more than 100 sales a month and all items starting at $1, 
bidders from across the world find that there’s always something new to discover at 
www.EBTH.com. 
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